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Dear friends,
Do you remember Ava, the little girl who was saved
from abortion last year and born in March? Not only
did we just receive pictures showing she’s beautiful
and well, another baby was recently rescued one year
after Ava’s mom encountered “Choice” Chain in the
same location! This time, it was Returning Intern Irene
who met a young pregnant woman. They spoke about
abortion for some time, after which the woman hugged
her and said, “I’m so glad you’re here. I now know I
can’t do that to my pre-born child.”
Every single day we gather the stories of people who’ve
become pro-life, but it is all the more motivating to
know that a small child, recently in danger of being
ripped to shreds, is now safe. There’s no greater
encouragement to continue the work.
And work the team has. Nick and I are so inspired by
our colleagues, both staff and interns, who have handdelivered hundreds of thousands of postcards and
spent hours holding
signs, banners, and
talking to people
in oppressive heat
and pouring rain.
◄ Calgary’s banner
project in the rain
That’s not all! Last summer CCBR’s primary
focus was distributing one million postcards. This
summer, however, we’ve launched door-knocking,
a combination of political canvassing, postcarding,
and “Choice” Chain conversations that takes pro-life
activism to the next level.
For this project Jonathon and Devorah were recently
going door-to-door in Toronto. At one of the first
houses, a middle-aged man agreed to answer a few
questions. They asked if he believed in human rights,
and when he affirmed that he did, they showed him
an image of an aborted baby, which he took a long
look at. After a short conversation the man said he
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had become pro-life and wanted to know what he
could do to stop abortion.
This man is one of many impacted by door-knocking.
We look forward to sharing the details of this project
in more detail in a newsletter in the fall, D.V. I can tell
you this already: it’s been a phenomenal success,
thanks to the experienced interns who chose to
work with us for another summer and pioneer
projects never tried before.
Returning Intern Gerrit once asked a young man what
he thought about abortion. He said he wasn’t sure. “Do
you believe in human rights?” Gerrit asked. Of course,
he did. “Would you agree that all humans get human
rights?” Gerrit continued. He agreed, while staring
intently at the sign. Finally Gerrit asked, “Doesn’t it
logically follow then that these human children should
also get human rights?” He agreed again, leaving
the conversation pro-life and ready to get involved
in the fight against abortion.
In Calgary, Summer Intern Karie-Ann asked a young
man named Wes what he thought about abortion.
He responded that “it’s a woman’s choice!” Their
conversation was interrupted by a passerby who
threw insults Karie-Ann’s way, who kindly wished her
a good day. Wes asked, “Do you get responses like
that often?” Karie-Ann
explained that is quite
common, then continued
speaking about abortion
and human rights. At the
end of it Wes shared
he’d become 100%
pro-life and urged her
to, “Keep doing this.
Don’t stop!”
◄ Karie-Ann (left) and
volunteer Ali (right) at
“Choice” Chain
Yet, it’s not only changed minds and saved lives that
we base our strategy on. As many of you know from
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previous
newsletters,
CCBR is dedicated to
ensuring the effectiveness
of our projects through
independent verification.
Last summer, before
and after the distribution
of one million pieces of
educational
literature,
we hired a polling firm to
test the impact of CCBR’s
abortion images on the ▲Interns Kim (left) and
Tikvah (right) in Toronto
public.
To analyze the resulting data we hired statistics expert
Dr. Jacqueline C. Harvey, who published a fantastic
report: A Statistical Analysis on the Effectiveness of
Abortion Victim Photography in Pro-life Activism. We
have included a summary with this newsletter.
In her conclusion, Dr. Harvey states: “abortion victim
imagery in itself, regardless of presentation,
is intrinsically effective at altering previously
positive perceptions on abortion and changing the
culture.”
Just the other day, a young woman walked by "Choice"
Chain and stopped to look at the sign that depicts a
10-week old aborted child. Her eyes started brimming
with tears when she cried, “You’re 24 hours too late!
Where were you yesterday when I had my abortion?
No one told me it looked like that.”
While we could offer the woman support, this heartbreaking encounter again highlighted our responsibility
to share what we do know—otherwise, more children
will die.
The stories, stats,
and saved lives
make it crystal clear:
we must continue
our efforts to show
the truth. For once
Canadians
see
what is
chosen,
they
increasingly
reject the abortion ▲Interns Kerri-ann, Bas, Dani,
and Talia (r.-l.) in Hamilton
“choice.”

$500 allows 2,233 Canadians to change their
perspective on abortion;
$1,000 enables 4,467 people to recognize that
abortion kills an innocent human being.
It is our goal to deliver a total of 700,000 postcards
between now and the end of November of 2016. The
following chart reflects how your financial partnership
changes public opinion.
The direct impact of your dollars
$5,000 = 33,333 postcards
delivered
$1,000 = 6,667 postcards
delivered
$500 = 3,333 postcards
delivered
$250 = 1,667 postcards
delivered
$100 = 667 postcards
delivered
$50 = 333 postcards
delivered

I began this newsletter by telling you about a mom who
chose life for her child after seeing "Choice" Chain, but
another baby was recently saved from abortion!
You can find this and many other (video) testimonies
on CCBR’s social media accounts.
Changed minds and saved lives: that’s what we fight
for, and that’s what I have the privilege of reporting
back to you. We are grateful to have this opportunity
to share how much of a difference you make each time
you gift us with financial support As CCBR’s faithful
supporter, thank you for being on our team—for
taking a role that requires much prayer, love, and
sacrifice.
May God receive the honour,

Maaike Rosendal

That impact, outlined in the insert, is made possible with
your financial support. Let me give you an idea, based
on the statistics, what your donations accomplish:
$100 translates into 447 people viewing abortion
negatively simply because they received a postcard;
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= 22,333 people view
abortion negatively
= 4,467 people view
abortion negatively
= 2,233 people view
abortion negatively
= 1,117 people view
abortion negatively
= 447 people view
abortion negatively
= 223 people view
abortion negatively
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P.S. On August 19th CCBR’s
Justina Van Maren married
her knight in shining armour,
Ben. Congratulations to the
new Mr. & Mrs. Van Manen!
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were conclusively parallel to political views about abortion, with those who felt strongly positive towards
abortion favoring no legal restrictions, and those who felt strongly negative towards abortion favoring
complete prohibition of abortion. This suggests that changing how the public feels about abortion impacts
how people vote for candidates who would be willing and able to enact legal restrictions that actually save
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responding that seeing these images increased their negative feelings towards abortion.
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This still suggests, nonetheless, that abortion victim imagery itself, regardless of presentation, is
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Anyone interested in reading the full report is welcome to request a digital or paper copy via
email@endthekilling.ca, and we’ll be sure to send you one!

Anyone interested in reading the full 23-page report is welcome to request
a digital or paper copy via
CCBR – $XJXVW
email@endthekilling.ca, and we’ll be sure to send you one!
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